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Student CNDP Groups  

Information 

 

What is a CNDP group?  

A Campaign for Nuclear Disarmament / Peace group is a student-led derivative of the 
national CND group that campaigns against nuclear weapons, the arms trade, war, and 
social injustice. A CNDP group takes the principles that exist in CND’s constitution and 
campaign for them in a university or other higher education institute.  

While a CNDP group can campaign for a wide range of issues, generally speaking, the 
scope of campaigns focus primarily on problems involving social injustice and peace, 
with a specific interest in weaponry and nuclear proliferation. Such campaigns could 
include (but are not limited to):  

- Lobbying the university to divest from any companies that produce weaponry 

- Lobbying the university to refrain from conducting research that would be used to 
assist in weapons development  

- Pushing policies through the Students’ Union that would allow them to take a stance 
on any relevant campaign issues  

- Leading student protests on current issues in politics that relate to an element of 
ongoing CND campaigning work (for example, leading a protest against the continued 
funding of Trident when many other social care policies are ‘unaffordable’)  

- Lobbying the university to divest from nuclear energy sources and to focus energy-
related investments on renewable energy.  

- Lobbying the university’s local MP on relevant campaign issues (for example, showing 
the MP that there are many students who live in their constituency who are opposed 
to the UK arms trade) 

 

Who should / can join a Student CNDP group?  

Pretty much anybody with an interest in the peace movement would be an asset to a 
CNDP group on campus. Students with specific interests in the arms trade, nuclear 
proliferation, international affairs, social justice, or UK politics would be highly welcomed, 
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but simply having an interest in learning about these issues would make somebody an 
eligible student.  

 

What does a CNDP group look like? 

While every Students’ Union has slightly different requirements for setting up a society or 
campaign group, there is usually a requirement for a minimum of 2 or 3 people to be part 
of the group for it to be recognised by the SU.  

Aside from this, there is no concrete requirement for how your CNDP group should be 
structured. While this is a great amount of flexibility in how the group could be structured, 
CND would always advocate a structure that reflects democratic values. This could be 
done by assigning voting systems to the group that steer the group towards relevant 
issues. Alternatively, bringing democratic values in to the group could be achieved 
through setting up committees in which people are elected to sit on which then, in turn, 
steer the group. Other democratic institutions may include a scrutiny committee, an 
executive board, and various sub-committees. Of course this is not vital, but instilling 
democratic ideals in a CNDP group can go a long way to helping recruit members and 
help push for relevant issues to be addressed through campaigns.  

Any CNDP group would receive support from Greater Manchester & District CND, a 
long-standing campaigning organisation, with an office and two staff members in 
Manchester. Whether the group formally affiliates to Greater Manchester & District CND 
is up to them. 
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Student CNDP Groups  

Direct Campaigning  

 

How to lobby your Students’ Union (SU): 

Your SU is the biggest asset any student-led campaign group can have. As a charity 
whose sole aim is to represent its student body, the SU can be a great help in facilitating 
meetings, assisting with expenses, and helping expand your reach as a campaign 
group. You can draw on these provisions even without passing policy through your SU’s 
senate. Once you have passed sufficient SU policies through the senate, the SU will 
formally support the cause. If enough student unions formally support the cause, the 
National Union of Students (NUS) can begin to represent the cause and use its influence 
to improve lobbying efforts at the national level.  

In order to pass a motion through your student’s union, you should apply to pass the 
motion through the Senate. Senate meetings can happen anywhere between once a 
term and once a week, so there will be plenty of opportunities throughout the year to 
organise and get a motion relevant to your campaign passed.  

 

Why you should lobby your Union over your University: 

Universities themselves tend not to take a political stance on matters that do not directly 
pertain to the education, or safety and wellbeing, of its student body. While the university 
can be lobbied on many issues that do directly involve its education provisions or the 
health and safety of its students, they are less likely to take a stance on nuclear 
proliferation or international affairs.  

One way in which the university can be lobbied is through appealing to their investment 
policies and mission statements. While they may not want to publicly take a stance on a 
matter in which they are only minor stakeholders, they may be more inclined to do so if 
their actions or investments directly go against their self-proclaimed mission statements. 
For example, if a university has an ethical investment policy but also holds investments 
with a company that produces weaponry, you could attempt to lobby the university by 
asking them to adhere to their ethical investment statement.  

This lobbying can be done through writing letters, sending emails, or orchestrating 
peaceful demonstrations on campus.  
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How to lobby your local MP: 

Anybody can lobby an MP, but lobbying is much more effective when it comes from 
groups that have a clear cause and objective. Once your campaign group has begun to 
take action on campus, it can be worth attempting to create a petition or document that 
lists all of the names of the students and academics at the university that support the 
cause. Including the details of the academics who support the cause can go a long way 
to giving your campaign credibility. For example, if an economics lecturer supports your 
campaign to attempt to prevent renewal of the UK’s nuclear defence system, the 
lecturer’s name and academic status should be included in the document that will be 
sent to the MP. The more credible and high-profile people publicly support your 
campaign, the more likely you are to achieve successful outcomes through lobbying 
efforts.  
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Student CNDP Groups  

Online Campaigning 

 

Participating in a political campaign that shares your own personal views can be 
extremely rewarding to both yourself and to the organisation who are running the 
campaign. Being a part of a large movement that sees a group of people share and push 
for a common cause has been a trait of all of the members of the Campaign for Nuclear 
Disarmament since the movement was born in 1957.  

A large group of people working in harmony is the tried and tested way to spread 
information, recruit more people for the cause, organise protests and petitions, and 
deliver real change to the world around us.  
 
In the past, the effect of creating a collective voice among members of the campaign has 
seen CND deliver record breaking numbers of people to anti-war protests; it has seen 
CND and other peace groups effectively achieve the goal of removing USA cruise 
missiles from the UK; and it has ensured that the ideals of peace and disarmament 
remain a relevant topic in the media and in wider public discussion. 
 
In short, the actions undertaken by the members have allowed the campaign to make 
necessary steps towards ensuring we live in a world without the threat of nuclear 
devastation. 
 
Active campaigning is, and will always be, at the heart of CND. Although, the way in 
which we campaign is transforming with technology. More and more often, campaigns 
are run on digital platforms such as social media sits like Facebook and Twitter due to 
their huge potential to spread messages and mobilise people. The most useful element 
of this type of campaigning is that anybody can get involved and have a real impact on 
the cause without ever having to leave their home. 
 
There are three main principles that can really help individuals push for their cause 
online. These online guidelines comprise of awareness, activity, and advocation.  
 
Be Aware: 
Online awareness is the most necessary skill needed if you are to assist in the campaign 
for nuclear disarmament online. To help a campaign succeed, you must first be aware of 
the current issues surrounding the campaign. This awareness can come from reading 
news articles on current affairs and by following CND’s online pages for regular updates. 



 

8 

Further awareness comes from understanding how other people perceive the campaign. 
This second aspect of awareness can come from reading the status updates of your 
friends and followers, or reading the comment section of news articles, in order to 
understand their personal viewpoints. 
 
Be Active:  
Being active follows logically from being aware. Once you have a good understanding of 
where the campaign is up to and how people are perceiving the campaign, you can 
begin to act on that knowledge. Engaging with the online community is a great way to 
spread the message of the campaign, to find people who share similar views to your 
own, and to understand why people may have opposing views. It is with this 
understanding and engagement that you can interact with people and help bring more of 
your contacts on board with the campaign.  
 
Be an Advocate: 
Thorough awareness and engagement, you can begin to interact and connect with other 
users online. Although, it is in your own online behaviour that the most help is given to 
CND. An advocate of CND would behave in a modest and professional way when 
interacting with both CND allies and skeptics. Refraining from expressing thoughts / 
using language that may be seen as insulting, or that which could damage the reputation 
of CND, is advised. Furthermore, an advocate of the campaign may share the 
campaign’s updates and help inform friends of the campaign’s events.  

 
All in all, it is through a combination of these three traits that you can make a significant 
difference to the future of the campaign. Digital outreach is a widespread and brilliant 
way of connecting with people who could be an asset to the cause, and to help shape 
the viewpoints of those who do not have an opinion or who were previous opposed to 
the idea of nuclear disarmament. Ensuring you have the correct knowledge of current 
CND activity, along with a standard of online behaviour that reflects well on the 
campaign, is vital to the future of the campaign as we begin to increase our digital 
presence. 
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Student CNDP Groups  

Background Information 

 

The importance of solid information: 

Good sources of information that can be used to collect solid, accurate data is the 
cornerstone of any good campaign. Knowing the problem you are campaigning against 
and the specific details of the cause you are pushing for are pivotal in achieving a good 
outcome for your efforts. Thinking wider than protests and marches, a good portfolio of 
background information can be given to journalists for article commissions or used to 
directly inform people over social media.  
 
Ensuring data is correct improves the viability of your campaign. If you present people 
with incorrect information, it can smear the image of your specific campaign and also the 
wider cause in general. To ensure your information is correct, sources should always be 
verified. Primary sources of data (for example, speaking to a university professor about 
their specific experience with the University’s human resources department) are 
generally good sources of data due to their accountability - if a professor knows that you 
will be publishing a newspaper story that contains a comment he made, he is less likely 
to give false information. Secondary sources of data (such as referencing a newspaper 
article written by another student about the University’s human resources department) 
should be verified. If the student wrote in his piece that he collected data from 
whatdotheyknow.com, you should visit the website and double check the data 
referenced. Simple checks like this can ensure no mistakes are made in the spreading of 
information about a specific cause.  
 
How to collect data and where to look: 

Data can be collected from almost anywhere. Simple researching can come from 
internet searches, finding relevant books or newspaper articles, and speaking to people 
who are relevant to the information you are trying to find out. Further information can be 
sources from freedom of information (FOI) requests if the organisation you are trying to 
research is in the charitable or public sector. Although the private sector may be harder 
to question directly, there exist many companies that float on the stock exchange whose 
cash flows can easily be found online.  

For example, if you were attempting to campaign for a boycott of a company that test 
their products on animals, it would be worth trying to learn as much about the extent of 
the testing and any subsidiary companies that may be involved without a lot of public 
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knowledge. An example of this is L’oréal’s ownership of The Body Shop. Although The 
Body Shop themselves do not conduct animal testing, they are a subsidiary of a 
company who do and, therefore, have a connection to the campaign. Small pieces of 
information like this can go a long way in helping shape the views of people who are 
ambivalent towards the campaign.  

Being a part of online groups that share information about your campaign can be a great 
help. Liking/Following CND’s pages and keeping up to date with their releases can go 
hand-in-hand with reading comments and observing online forum discussion in order to 
gauge some public opinion. Once you have found a few reliable sources of information, 
you will tend to find your network of sources will expand. 

 

Example data already collected from simple Google searches on the link between 
universities and the nuclear industry: 
 

- Over 50 universities in the UK have received funding from the UK’s national laboratory 
for nuclear weapons since 2010. 

- Some research carried out by the universities is believed to have ‘duel use potential’ - 
in both civilian and military applications.  

- There are also five strategic alliances, worth millions of pounds, with the University of 
Bristol, University of Cambridge, Cranfield University, Heriot-Watt University, and 
Imperial College London.  

- The Nuclear Information Service (NIS) and Medact published a report detailing a FOI 
request in which the links were exposed.  

- The Atomic Weapons Establishment (AWE) directly funds several research facilities in 
UK universities, such as the York Plasma Institute.  
 

[source: https://www.timeshighereducation.com/news/university-links-to-nuclear-weapons-
maker-worth-8-million-a-year/2011307.article] 

 

Example data already collected on The University of Manchester from Freedom of 
information requests via whatdotheyknow.com: 
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The University of Manchester’s investment portfolio was requested through a Freedom 
of Information request in June 2017. The following companies have some involvement 
with nuclear weapons.  

BOC Hong Kong Holdings LTD (Hong Kong)  
Number of shares: 477,000 
Valuation*: £1,758,222 
 
Daiwa Securities Group INC (Japan)  
Number of shares: 416,000 
Valuation*: £1,906,236.80   
 
Sumitomo Mitsui financial GR (Japan)  
Number of shares: 8,800 
Valuation*: £265,133.44 
 
Credit Suisse Group AG REG (Sweden)  
Number of shares: 214,426 
Valuation*: £2,427,302.32 
Julius Baer Group LTD (Sweden)  
Number of shares: 63,244  
Valuation*: £2,603,755.48  
 
Blackrock INC (USA)  
Number of shares: 3,093 
Valuation*: £1,008,781.95 
 
JPMorgan Chase + Co (USA)  
Number of shares: 33,231  
Valuation*: £2,225,812.38 

*The valuation of holdings in each of the above companies is derived from taking the number of shares 
held by The University of Manchester at the end of fiscal year 2015/16. The value of one share in each 
company was calculated by the values given 30/6/17 and then converted in to GDP by the exchange rate 
given on 30/6/17. This valuation gives an illustration of the financial capital contribution by the University of 
Manchester to the above organisations terms of the stock value as of June 2017. These values may have 
changed over the course of the 2016/17 financial year but this is not reflected in the data since the 
shareholder’s information for 2016/17 was not given. 


